
Embedded Questions 
 
Steps to Embedded Questions:  
 

1. Select a text passage for students to read independently. Explain the function of 
embedded questions and their purpose.  

 
2. Embed questions in the reading selection one of two ways:  

 
a. Write questions on the chalkboard or on an overhead transparency, 

indicating where they should be addressed in the text passage. 
b. Produce a print copy of the reading selection with the questions inserted at 

the desired locations. These embedded questions should assist students in 
identifying main concepts, understanding key definitions, recognizing 
supporting details, and summarizing ideas.  

 
3. Have students read the selection and answer the questions as they read. Written 

answers are best for later discussions.  
 

4. Once the group has completed reading, have individual students share their 
responses to the embedded questions. Focus especially on passages that are 
difficult to comprehend.  

 
5. Finally, stress the importance for readers to develop "self-questioning" techniques 

to improve reading comprehension.  
 
Source: 
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Embedded Questions – Sample 

 
(from Fast Food Nation:  The Dark Side of the American Meal? by Eric Schlosser) 

 
The McDonald’s Corporation has become a powerful symbol of America’s service 
economy, which is now responsible for 90 percent of the country’s new jobs.  In 1968, 
McDonald’s operated about one thousand restaurants.  Today it has about thirty thousand 
restaurants worldwide and opens almost two thousand new ones each year.  An estimated 
one out of every eight workers in the United States has at some point been employed by 
McDonald’s.  The company annually hires about one million people, more than any other 
American organization, public or private.  McDonald’s is the nation’s largest purchaser 
of beef, pork, and potatoes – and the second largest purchaser of chicken.  The 
McDonald’s Corporation is the largest owner of retail property in the world.  Indeed, the 
company earns the majority of its profits not from selling food but from collecting rent.  
McDonald’s spends more money on advertising and marketing than any other brand.  
McDonald’s operates more playgrounds than any other private entity in the United States.  
It is one of the nation’s largest distributors of toys.  A survey of American schoolchildren 
found that 96 percent could identify Ronald McDonald.  The only fictional character with 
a higher degree of recognition was Santa Claus.  The Golden Arches are now more 
widely recognized than the Christian cross.  (p. 4) 
 
 

Sample with the Embedded Questions 
(The highlighted text shows the embedded questions.) 

 
The McDonald’s Corporation has become a powerful symbol of America’s service 
economy, which is now responsible for 90 percent of the country’s new jobs.  That’s a lot 
of jobs!  Are they opening new stores in order to create these jobs?  Are these full-time or 
part-time jobs?  In 1968, McDonald’s operated about one thousand restaurants.  Today it 
has about thirty thousand restaurants worldwide and opens almost two thousand new ones 
each year.  An estimated one out of every eight workers in the United States has at some 
point been employed by McDonald’s.  Do I know anyone who works or has worked for 
McDonald’s?  How many people do I know who have worked there?  Who estimated this 
number? The company annually hires about one million people, more than any other 
American organization, public or private.  McDonald’s is the nation’s largest purchaser 
of beef, pork, and potatoes – and the second largest purchaser of chicken.  The 
McDonald’s Corporation is the largest owner of retail property in the world.  Indeed, the 
company earns the majority of its profits not from selling food but from collecting rent.  
Are they renting out space to another restaurant, similar to how TCBY and Taco Bell will 
share a location?  Or do they rent out space to companies that are not in the food 
industry?  McDonald’s spends more money on advertising and marketing than any other 
brand.  McDonald’s operates more playgrounds than any other private entity in the 
United States.  It is one of the nation’s largest distributors of toys.  A survey of American 
schoolchildren found that 96 percent could identify Ronald McDonald.  The only 
fictional character with a higher degree of recognition was Santa Claus.  The Golden 
Arches are now more widely recognized than the Christian cross.  (p. 4) 




